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Growing?Local Revenue to Support Your Work



LEARNING OBJECTIVES TROUT

¢ Plan Before You Fundraise

¢ Foundations (Institutional, Community, Private)
¢ Corporate Giving & Community Engagement

¢ Fundraising Resources

7 Q&A



Chapter/ Council Expenses and Revenues [l Expenses Il Revenues
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The Average Chapter/ Council ﬁ

UNLIMITED

_

Less than $25k in Revenue 301 20
$25k-$100k in Revenue 68 10
$100k+ in Revenue 10 5
Median Total Revenue $8,637 $16,173
Median Volunteer Hours 985 1,077



Charitable Giving in the US TRaG

UNLIMITED

In 2016, INDIVIDUAL DONORS drove the rise in philanthropic giving

$390.05 billion

Where did the generosity come from?
Contributions
by source
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Strategic Planning Leads to Success 5

UNLIMITED

Strategic Planning Resources

TU'S APPROACH TO CONSERVATION

€ Develop a Plan with Clear
Goals & Measurable Outcomes

¢ Define Projects to Achieve
Those Goals Over a Set Period

# Create A Budget to Fund Those
Projects and Meet Those Goals

¢ Build Your Case
‘1’/{? Seek Funding TU National Strategic Plan - 2015-2020 - PDF

Strateqic Planning Template for Chapters - PDF

STRATEGIC PLANNING DOCUMENTS

Sample Chapter Strategic Planning Document - PDF




The Intersection of Need & Opportunity ’@
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| TU Mission
Where chapter strategic J
—
Needs of
Resources the

Available Community




Gathering Your Resources . -

IIIIIIIII

* Money

Resources * Time
NEEDED » Expertise

camn N



Two Guiding Questions to Ask T

IIIIIIIII

1. What would it take to...?

2., Are we going to...
* Buy It?
e Build It?
* Borrow It?



BUY It: Hiring Out the Work ’@

IIIIIIIII

How would you find potential contractors?
Who can point you in the right direction?
How much will it cost?

How will you raise the funds to pay for it?

www.tu.org



BUILD It: Growing Chapter Capacity '@

IIIIIIIII

How would you find members with the skills and time you
need to develop into leadership?

Who’s responsibility is it to find them and build the
relationship?

What are the leadership development steps and
opportunities you can employ to grow the skills needed in
existing and future volunteers?



BORROW It: Partnering for Success '@

IIIIIIIII

What aligned organizations or agencies already have the
expertise to do this?

What is their mission?

What specific needs do they have that you can satisfy?



Case Study: Conservation

IIIIIIIII

Your chapter’s strategic plan calls for a 5-year goal of
restoring a total of 1 mile of Curtis Creek.

One of the projects identified is to conduct a river riparian
buffer planting at Main Street Park.

What would you need to know and do to implement this
strategy?



Case Study: Conservation '@

IIIIIIIII

COST (What materials and plants do we need?)
DESIGN (What are the planting best practices?)
PERMITTING (Do we need a permit? From whom?)
LABOR (How many volunteer hours will it take?)
COMMUNICATIONS (How will we get the word out?)

PARTNERS (Who can we partner with on this project?)

www.tu.org



A Strategic Approach to Funding '@

UNLIMITED

Budget Gap Analysis

Types of support:
Engageme nt - Individual Donor Gifts
- Banquets / Events
- Non Traditional Fundraising $/%
- Rebates
- Embrace-a-Stream $/%

- Foundations/ Corporations

Conservation Plan -State/ Federal Programs /

(Protect, Reconnect, Restore ) /

$/%

$/%

$/%

y
S

Total Annual Budget $
Base Funding Amount $

Gap S
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What Does It Take — Foundation Process 3

UNLIMITED

* Process may take as long as 6 to 18 months to complete.

« Personal/ existing relationship with a foundation provides for a
much more efficient process & increased likelihood of success.

www.tu.org 16



. 77
What Does It Take — Foundation Process 3

UNLIMITED

Engage foundation personnel to discuss next phase opportunities.
Invite them on a site visit. Notify them of any major changes to the
project.

www.tu.org 17



Different Types of Foundations T

IIIIIIIII

¢ Federal, State and Agency Foundations

¢ Community Foundations

¢ Private Foundations

¢ Corporate Foundations & Giving Programs




Federal, State & Agency Foundations '@

IIIIIIIII

¢ Complex and complicated

¢ Often require significant non-federal match
¢ Mandated policies and procedures

¢ Multiple reporting periods

¢ Expected reporting on measurable results

¢ Partner with TU staff




Community Foundations T

IIIIIIIII

¢ Focused on a specific geographic region

¢ Have their own funding priorities

¢ Can often “broker” grants to other funders
¢ Staffed with experts in the area of interest
¢ Often have “small grant” programs




Community Foundations T

UNLIMITED

A healthy and productive Long

Island Sound for Fairfield County
This long term reswlt is supportad by the following strategies:
Impm".-E water quality in Long Island Sound Watershed
create and maintain cross-town watershed
partnerzhips
*  monitor water guality consistenthy

*  angage underrepresanted youwth in local water
quality improvement efforts, with a foous on
career exploration and job skills traiming



Community Foundations — www.cof.org -3-

IIIIIIIII

COMMUNITY FOUNDATION LOCATOR
suaretiseace @ @ © O

Find community foundations in your area by clicking on the map. You can view a listing of all accredited community foundations on the Natio
Foundations ™ website.



http://www.cof.org/

Private Foundations N ITE

IIIIIIIII

¢ Often have a very specific focus or interest

¢ Most do not allow unsolicited proposals

¢ Can sometimes be the most flexible funds

¢ But may also have significant “strings attached”
¢ It’s not what you know, it’s who you know



Private Foundations N ITE

UNLIMITED

1 Member | Prefix First Nami City State Zip Zip+4 Member TExpire Dai Member TExpire Dailoin Date Chapter Mame
2 4.2E+08 Darien CcT 6320 CCF HHHHHH R 258 - Mianus
3 | 4.15E+H08 Mr. Richard Darien CcT 6820 2109 CCF e e HHEHEHHE 258 - Mianus
4 | A11E+08 Mr. Lyman Greenwicl CT 6330 4861 CCF R HHhHHRE 258 - Mianus
3 4.2E+08 Mr. Edwin Mew Cana CT 6340 2017 CCF HHHHRHHHE 4/7/2014 258 - Mianus
6 | 4.08E+H08 Mr. Peter Greenwicl CT 6830 7036 CCF HHHRHAHH HHEHAHRE 258 - Mianus
7 | A.08E+H08 Mr. & Mrs Dwight  Greenwicl CT 6831 4307 CCF i i 258 - Mianus
8 | A.09EH08 Mr. Tim MNew Cana CT 6340 4216 CCF FHHHTHH R 258 - Mianus
9 | 4.11E+08 Ms. Eaddo Greenwicl CT 6331 2639 CCF R 5/9/2005 258 - Mianus
10 | 4.09E+H08 Mr. Sanjeev  Greenwicl CT 6331 3640 CCF HHHHHH R 258 - Mianus
11 | 4.14E+H08 Mr. Robert  Darien ) 6320 2231 CCF FHHHTHH R 258 - Mianus
12 | 3.78E+08 Mr. Dennis Mew CanaCT 6840 3402 CCF himaihy 1/1/1989 258 - Mianus
E 3.73E+08 Mr. Mark Mew Cana CT 6340 3610 CCF HHHHHH HHhHERE 258 - Mianus
14 4.08E+08 Mr. Richard GreenwiclCT 6831 3719 CCF shmommms s 258 - Mianus
15 | 4.03E+08 Mrs. Jan Greenwicl CT 6830 6484 FL iy 7/1/1994 258 - Mianus
16| 4A.1EH08 Mr. Fred MNew Cana CT 6340 6329 FL HHHHAHH CCF R HERHERRE 258 - Mianus
17 | 4.01E+08 Joseph J. {Darien cT 63820 3532 FL R 4/6/1993 258 - Mianus
18 | 4.1EHIE Mr. Gavin Stamford CT 6902 7467 FL HHHHHH 9/9/2004 258 - Mianus
19 | 4.08E+H08 Mr. William MNew CanaCT 6340 3226 FL FHHHTHH 9/2/1998 258 - Mianus
20 | 2.08E+HDE Mr. Shelley Stamford CT 6907 1008 FL R 1/1/1976 258 - Mianus
21 | 2.51E+H08 Mr. W, Vero BeacFL 32963 3373 FL HHHHHH 5/9/1983 258 - Mianus
22 4.08E+08 Mr. Donald  Greenwicl CT 6830 4726 FL shmommms s 258 - Mianus
23 | 4.06E+H08 Mr. Craig & SuDarien CcT 6320 5228 FL R HHhHHRE 258 - Mianus
24 | 3.21EH08 Mr. John Stamford CT 6903 1410 LI FHHHTHH R 258 - Mianus
25 | 4.11E+H08 Mr. Kip CosCob CT 6307 2537 LI R 1/8/2008 258 - Mianus
26 | 3.7EHIE Mr. Rudy Wilton CcT 6397 4515 U HHHHHH 1/1/1989 258 - Mianus
27 | 4.12EH08 Mr. Scott Boston  MA 2108 1211 LI FHHHTHH R 258 - Mianus
28 | 3.29EHD8 Mr. Bruce Old GreenCT 6370 2219 LI R HHHHHRE 258 - Mianus

www.tu.org



Finding Foundations

TROUT

UNLIMITED

WWW.FOUNDATIONCENTER.ORG/FIN

LEARN ABOUT

¢ Foundations and
Fundraising

¢ Proposal Writing
¢ Nonprofit Management
# Tools and Resources

N/
0‘0‘0

Home Profile Search Site Map

Ask Us

- DONATE NOW
About Us  Locations  Mewsletters Press Room PND

*4%7+* FOUNDATION

* CENTER

Knowledge to build on

GET STARTED

Welcome

-New Visitors

- Individual Grantseekers
- Nonprofit Grantseekers
-Grantmakers

- International Visitors

- People With Disabilities
- Children and Youth
-Reporters/Media

Get Answers

-FAQs

- Ask Us

- Reference Guides

- Topical Resource Lists

Learn About

- Foundations and
Fundraising

- Proposal Writing

- Nonprofit Management

-Tools and Resources

Funding Information Network

The Funding Information Network is a networlk of libraries,
community foundations, and other nenprofit resource centers that
can be found across the U.S. and around the world. Network
partners provide a suite of tools and resources consisting of
Foundation Center databases, publications and a variety of
supplementary materials and services in areas useful to
grantseekers,

A key initiative of Foundation Center is to reach under-resourced
and underserved populations throughout the United States and in
other locations around the globe, whao are in need of useful
information and training to become successful grantseekers. One of
the ways we accomplish this goal is by designating new Funding
Information Network partners in regions that have the ability to
serve the nonprofit communities most in need of Foundation Center
resources.

We are seeking proposals from qualified institutions (e.g. public,
academic or special libraries, nonprofit resource centers, centers
for innovation, community foundations, United Ways, etc.) that can
help us carry out this important initiative.

» Find your nearest location here
» Domestic (U.5.-based) applicants click here
» International (non-U.S.) applicants click here

Get Started  Find Funders ~ Gain Knowledge  View Events  Shop

ShareThis

Become a Network
Partner

0.:.0

"1+ FOUNDATION
CENTER
FUNDING
INFORMATION
NETWORK

Infographic

Learn more about the
Funding Information
Network




Finding Foundations

TROUT
UNLIMITED

The Foundation Center provides free funding information through more than 400 Funding Information Network locations (formerly called Cooperating Collections) — libraries, community foundations, and other nonprofit
resource centers located across the U.S. and several countries. Use this map to find a network location near you. About the Funding Information Network»
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www.tu.org
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Finding Foundations T
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Finding Foundations

TROUT
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www.tu.org

Google

environment grant _!, Q

All News Images Videos Maps More Settings Tools

About 1,930,000 results (0.33 seconds)

_ Borough of Hawthorne Awarded $20000 Sustainability Grant
TAPinto.net - 7 hours ago

The grant was presented to Mayor Richard S. Goldberg, Rayna Laiosa — Hawthorne
Environmental Commission/Green Team — Chairperson, ...

Seacoast Women's Giving Circle announces grant recipients
Seacoastonline.com - May 18,2018

Totaling more than $60,000, the awards will support the Seacoast environment
through grants in environmental education and next generation ...

Community/Environment Health and Outdoor Activity Grants

Youth Today - May 15, 2018

Community/Environment Health and Outdoor Activity Grants ... Subject: Community
| Development, Health, Environment, Outdoor Activities ...

Dominion announces Environmental Education and Stewardship grants

The Charlottesville Newsplex - May 11,2018

RICHMOND, Va. (CBS19 NEWS) — A local nonprofit that helps people living with disabilities enjoy
outdoor activities has received a grant ...




TROUT

UNLIMITED

ANNUAL
REPORT

LANDTRUST

Simple Gifts, and Lasting Ones

| pulled up to a Starbucks drive-thru one evening to fuel mysaif for a road trip to a
conservation sita. As | fumbled for cash, the double windows opened and the cheerful
barista leaned forward with my beverage. “t's already paid for, by the parson who was
in front of you,” she said.

Tai lights were leaving the lane, tuming away from my destination; no chance to thank
this thoughtful person. “OK, I'l pay for the parson behind me.” | said. “Nobody eise is
in ina,” sha respondad. "But try it some other time.” That random anonymous act of
kindness, and the coffee, warmed me for the rest of the drive.

The West Virginia Land Trust has bean similarly warmed this year by generous

contributions from people wa don't know personally — and one who i totally anonymous

-wmnavecaneausunwsaymatmynavemmmwrwommwamwwp
their accounts

10 us. Wo are humbied! And i that anonymous donor whos bank wired s retrament

funds, but would not reveal the source, is reading this: Know that we'ra thaniful. To all

ho have given: Wa aim proud of what g po:
in our beloved West Virgnia hills.

This annual report recaps some of the highlights from 2016 that you, our supporters,
have accomplshed with us. You'l ses that the Land Trust brings conservation skil to

other net
around West Viginia's highly diverse roster of speml places. From a Civil War sita to an
Ohio River sland quality and
recreational access and nature preserves and rare habitat and farm land, our staff fans
out all over the state to secura valuabla piaces for posterity. We'ra proud to be doing this
with our nawly-minted national accreditation from the Land Trust Alliance, which offers a
“gold saal for the of ti 1and tust;
Aftar you read this nawstiar
we! mmnymmmmmmemmmtmamnmm
We'd ke to household name. the wonders of tachnology
and marketng, Wt Vignias cton of wmcmm communication femains the most
vharaver they may ba.
Just for the racord: The next time | went to a Starbucks drive-thru,
1 paid for the person behind me. Falt great.

Happy reading!

Bdazz‘ .Bzu@ FhD

WV Land Trust Executive Director

www.tu.org

A snap shot of last year!

ACHIEVEMENT

After a year of rigorous
preparation and review,
the West Virginia Land
Trust was awarded
national accreditation
in 2016!

A Mark of Distinction

The accreditation seal
AFFIRMS national quality
standards are met.

m Sound Finances
¥/ Ethical Conduct

M Responsible Governance
M Lasting Stewardship

LandtrustAccreditation.org

We would like to THANK our 20
In addition to our event sponsors and generous donors, the WVLT is grateful for our major support from
Appalachian Mountain Advocates, Sierra Club, WV Highlands Consarvancy, Ohio Valley Environmental Coalition,
Coal River Mountain Watch, and West Virginia Rivers Coalition!

Special Places
Celebration Sponsors:

Corporate Spensors:
Appalachian Power

Appalachian Stewardship Foundation
Amatt Carbis Toothman LLP

Bailass Smith PLLG

Bailoy & Glasser, LLP

Bailay Javins & Carter, L.C.

BE&T

Barthoid Law Firm PLLG

DOW Chemical Company
Gat Creek

GoldenTres Asset Management
Goldman Associatss, inc.
Kanawha-Roxalana Company

National Parks Consenvation Association
Payna Gallatin Inc.
Potesta & Associatas, Inc.

PrayWorks, LLG

Suitle & Stainaker, PLLC

Terreil Slis & Associates, Inc

The Conservation Fund

The Wine Shop

West Virginia American Water

WVU Land Usa & Sustainable
Development Law Clinic
Zieglor & Ziegler, LC.

Individual Sponsors:
Andi & Bob Allen

Caivert & Ted Armbrecht

Brent Bailey & Liz Cohen

‘Stacy Boggess

Eisie & Bill Carter

William Maxwell Davis

Tacy & Chap Donovan

Kathy & Dan Foster

Holan & Rod Gravas

Jackia Halinzn & Robart Wilson
Joanne & SKip Harless

Adrizna & Jonathan Marshall
Judy & Britt McJunkin

Callen McJunkin

Anioinette & J. Holmes Momison
Harvey Peyton

Nina Peyton

Margaret & Bren Pomponio
Carol & Scott Rotruck
Jane & Leigh Shapherd
Carla & Craig Staughter
Lisa & Rod Smith

Blue Jean Ball Sponsors:
Allstar Ecology LLC

Animal Medical Canter

Highmark Blua Cross Blus Shiskd
MedExpress Urgent Care
Mountaineer Auduibon

Judy & Ron Thompson

‘West Virginia Highlands Conservancy
Virtus Wealth Solutions.

General donations 1o the
areas of greatest need:
Laurie ana Cristizan Abidse
Clarence Aleshirs

HOpe and Andréw Aitman
Caivert ana Ted Armbrecht
Ted Armbracht and Heather Hill
Wit Arnoia

‘Sarah and Benjamin Balley
Bront Bailey and Liz Conen
Lillian Bailey

Erin and Matthew Bailey
Panslops and Robert Bailey
Louslia and Robert Baird
Elizabeth and Lawrence Baldwin
Robin ana David Barnett

Nikid Barona

Micnaal Barr

Betty Barrstt

Roanay Bartgis & Dobra Aubia
Dave Bassage

Ella Balling

Debra and Ashton Bardina
Ann Bailey Berry

Debly Berry

Stacy Bamy

Steva Boakins

‘Stacy Boggess

Pamsia Boll

Elaine ana James Boyd

Betsy and Michasl Braiging
Joshua Briggs

Charyl Brown

Patricia and James F. Brown, IV

6 supporters!*

Nancy and Cartsr Bruns
Elizabeth and James Bullard
James Bush

Pamela Byrne and Jonn Huerta
Brian Cartson

Josepn Camey

Mariena Chestrut

Philip Childs

Nelle Ratrie Chitton

Davia Clark

Tom Ciark

Jessicaand Jason Coffman
Amanda and Ropert Cole

PRl Cole

Hop ana Thomas Govey
Sandy and David Gowan
Virginia and Kenneth Cronenberger
Pamela Gubberty

Frederica and Hormor Davis
Laura G. Davis

Dianna Dickins
Dingess Rum Properties

Tacy and Chap Donovan

Sara and Brian Doughty

Stratfora M Douglas ana Jois Jackson
Diana Druga

Chris Haddox and Susan Eason
Rob Bi

Valers Elis

Tooa Ensign

Mary Fajvan

Nancy and Robart Fala

Kirsten ana Natnan Fetty

Jonn Fischer

Paula Fizgeraid

Barbara Risischaver

Richard Fiinn

Anna and Peyton Forbes

Thomas Fox

Mary Gainer & Peter Wentzel

Sneila Gainer

Eydie Gaiser

Nancy and John Ganz

Davia Garaner

Katnering Garvey and Dermick Shank

Theodore & Lorraine Yakush
Andrea Zana

Douglas & Heidi Zarookian
Rich & Maggi Zeldes
William & Amy Zima

Mr. & Mrs. Richard A. Zucker
Charles Zylstra

Catherine Walsh

The Watsons’

Lawrence & Mary-Lou Weisman
Richard Wiese

Heather and Colin Williams-
Walklet

Armand & Cynthia Murdock Wolff
Richard Wright

iiblazer $500-$999 Steven Zatz

Aspetuck Brew Lab
Carol & Rone Baldwin
Julia Bassett

Robert & Gail Bedoukian
Laszlo & Jill Birinyi, Jr
David Blocher
Amy & Aaron Bowman
Jason & Kimberly Brenner
Pater & Leslie Cawley
Mr.Robert F Corroon, Jr.
Robert Diefenbach
Deborah Elam

Sasqua Garden Club

Ms. Helen Garten

Linda A Giers
Marcy & John Golden
Mary Ellen Guzewicz
Victoria L. Hornbostel
Nancy & Bill Humphray-Saipa
Family

Don & Wendy Hyman
Meagan Johnson

Steve & Yvette Kohn
Carol & Val Kratzman
William M. Kutik

John Light Il

Michal Locker

Wendy & Norman Macbeth
Brian & Florence Mahony
David McKinnis

The Meshomasic Hiking Club
Anne Morgan

Ross &Ande Ogden

Mr_& Mrs. Samuel J. Palmisano

‘ Steward $1,000 or more

Misty Beyer
Nancy Blair
Lisa Brodlie
Celia & Fred Campbell-Mohn
Christopher Delaney

Aili diBonaventura

Peter Diefenbach

Mr_& Mrs. Robert J. Eck

Mr_& Mrs. William Everett, Jr.
Alan & Betty Feldman

Jerrold & Sally Fine

Andrew Frankel

Mr_& Mrs. Alfred Fressola

Mitzi Lyman & David Geronemus
David Godfrey

Mr.& Mrs_Alan Goldbecker
Gardner Grant

Stewart & Constance Greenfield
Clzudia & Rob Hahn

Amy & Steve Harlacker

Mr & Mrs. Raphael Hodgson
Quentin Keith

Chris & Andrea Kerin

Bill &Eileen Kraekel

Darcy Stacom & Chris Kraus

The Robert and Bonnie Kreitler
Foundation

Marta Jo Lawrence

Jacquie Littlejohn

Kevin MacGuire

Pete Muller

Mr.& Mrs_ Richard Ritzel Jr

william T. Morris Foundation
Newman’s Own Foundation
Sexauer Foundation

wiilliam C. Bullitt Foundatien, Inc.
Grace K_Salmon Trust

Blueberry Bush Sponsors.

Matt Bartelme

Roger & Louise Bohler
David & Jill Brant

Lisa & Ryan Burke

Carol Cate

William Damm

Annie Ewing

Dina Fleischmann

Jeff & Lori Burns Galdenzi
Howard & Joyce Greene
Walter & Betsy Greene, Jr.
Eva & Jim Grundy
Jonathan Hochhauser
Victoria L. Hornbostel
Alexa Kantgias

The Robert and Bonnie Kreitler
Charitable Fund

Joseph Kugielsky

Kevin & Ryan LaForce
Nancy Lawton

Adam Rosen & Emily Lehrman
Robert & Julie McClenathan
Loaraine McLaughlin

Seth & Danielle Meskin
Pat & John Cottrell Naylor
Lillie & Joseph Pesce

Jane Romanello

Sandra Rosenberg

Judith Sloan

Mrs_ Karin Sugerman
Megan Svensen

Linda Vaughan

Louise Washer

Amy Whiteley




Corporate Funding & Giving TRITT
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¢ Beyond philanthropy often have an interest in the
good press that grants garner - the “halo effect”

¢ Typically have clearly defined and narrow interests
and giving programs and objectives

¢ Smaller companies may be more flexible

¢ Employee engagement can be a trigger




Corporate Community Citizenship '@

UNLIMITED
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Employee Volunteer Events
& Provide Free Labor
§ Build Good Will

& Introduce New People to
Conservation

¢ Raise Awareness in the
Community

§ Provide Potential Long-Term
Partnerships & Funding




Fundraising Resources

TROUT
UNLIMITED

Fundraising for Chapters and Councils

TU's Fundraising Program
endors that offer chapters and councils gear at discounted rates for local
fundraising efforts

TU Guide to Fundraising
Create a well-coordinated banquet with these helpful tips and planning tools

GolffFish Tournament
The Donegal Chapter (037) shares their successful, and unigue, eventideas and a
brochure from their GolfiFishing event

Creative Fundraising ldeas for Chapters and Councils

In 2012 the NLC Fundraising workgroup compiled this list from real fundraising
examples shared by chapters and councils across the country. Ideas are ranked on
their difficulty level and the amount of money a chapter or council might expect to
make.

Volunteer Mentor List

Volunteer leaders from across the country have offered their contact information to
you in the hopes you will reach out to them if you are looking for a mentor or have
questions specific to chapter or council fundraising.

A Strategic Approach for Fund Development
This 35 page workbook is designed to help volunteers create the elements of a
strategic fundraising plan.

Trout Unlimited Banguet Guide and Planner
Created justfor TU chapters and councils, this planning document outlines the
basics of successful fundraising banguets.

Example Printed Banguet Program

Who's going to the
2013...

Ll
="

Member Update of New
Site

How are you updating your
Chapter/Council members
ofthe new site? Group
email, Mewsletter,
Facebook, Twitter? Share
how you...

Posted by Doug.Agee

[ READ MORE... ]

v )
Utah's Water Future...
Hey Utah Anglers. Are you
planning on attending one
of the Utah's Water Future
public meeting? TU's very
own Tim Hawkes has...
Posted by Doug.Agee

[ READ MORE.... ]




Fundraising Resources

TROUT

UNLIMITED

Fundraising Program Vendors

Get discounts Up to 60% Off!

S\ Contact Nick Halle
283 costa Volunteer Operations Coordinator
nhalle@tu.org

(703) 284-9425

Scientific

R
@ thomas bates

Q; An glCIjS'



Fundraising Resources

TROUT
UNLIMITED

Chapter & Council Fundraising

Ideas, Events & Activities
Provided by TU Grassroots

| RUU | Fundraising Work Group

UNLIMITED www.tw.org (Tackle Box)

The following fundraising ideas were pathered by the grassroots Work Group on fundraising from Trout
Unlimited chapters and councils from across the country. Broken into the categories of Events, Food,
Gear, Raffles, Trips, Grants and General, the following list provides an at a glance resource for TU vol-
unteers looking to increase their chapter or council’s fundraising success or effectiveness. Along with the
ideas and states where they have been successful, the legend describes the ranking system for each ideds:
potential to raise funds; volunteer time requirements; technical and logistical difficulty

$  $0tos500 \- Upto 150 Hours
S S $500 to $2,500 +. Upto 250 Hours
$ 8 § s2s0wssue Up to 330 Hours
S S S § Oversson0 .\_ i + Up to 500 Hours
& Relatively easy 3G 2. Moderate planning
B e Minor planning I M . 3w Extensive planning
Events
Fishing / One Fly Tournament (UT, WY, RI) $S % [3
One Fly or other types of fishing tournaments promote the . ';‘ -

sport, attract new members and raise money from entrance
fees, business sponsorships and donations at the event.

Fly Fishing School or Class

Fly fishing schools or classes promote the sport, attract new
members - including families and youth - and raise money
from entrance fees and business sponsorships.

L=

Film Screening

Film screenings - such as the Fly Fishing Film Tour and oth-
ers - attract new members and raise money from ticket sales
and business sponsorships. (Potential for a raffle at event.)

= Lo

ol

X

Events (continued)

Trout Fest / Multi-Day Exhibition (TX)
Multi-day exhibitions with speakers, seminars, fly tying and
casting Instruction promote the sport, attract new members
and allow for a wide range of fundraising activities.

Lo
L

Business and Other Partnerships

1% for Rivers (the Planet) (CO,NH)
Partner with local businesses to donate 1% of sales - either
for the year, forever, or for a short perlod of time, to TU
conservation programs.

Rubber Duck Race

A rubber duck race works especially well at attracting young
families. Revenue can be generated through entrance fees
and business sponsorships. (Potential for a raffle at event.)
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Renowned Speakers

Events such as luncheons, breakfasts or dinners with a re-
nowned speaker can attract an adult crowd and raise rev-
enue through ticket sales. (Potential for a raffle at event.)

L=

Fly Tying Exhibit / Competition

A fly tying exhibit or competition will attract a specific audi-
ence and can raise revenue from entrance fees, ticket sales
and sponsorships. (Potential for a raffle at the event.)
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Food

Barbecue

Host a barbecue for chapter or council members and the
public. Revenue can be raised through meal ticket sales and
sponsorships. (Potential for a raffle at event.)

Pancake Breakfast

Host a pancake breakfast for chapter or council members
and the public. Revenue can be raised through meal ticket
sales and sponsorships. (Potential for a raffle at event.)

Wine & Cheese Tasting

Host a wine and cheese tasting for chapter or council mem-
bers and the public. Revenue can be raised through meal
ticket sales and sponsorships. (Potential for a raffle at event.)

A casting competition can attract new members and raise
money from entrance fees and business sponsorships. -
(Potential for a raffle at the event.) 3.4
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Chili Cook Off (GA)
Host a chili cook off. Revenue can be raised through com-
petitor entrance fees, attendee ticket sales and sponsorships.
(Potential for a raffle at event.)

Rod Raffle (MA)
Partner with a bank or other community business to pur-
chase a rod/reel engraved and displayed at the business
promoting TU. Rod/reel auctioned/raffled off.
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Matching Funds
Request matching fund donations from area businesses.
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Trout Camp
Ask local businesses to sponsor kids going to trout camps.

Chamber of Commerce
Join the Chamber of Commerce and bulld relationships
with local business owners.

Grocery Store Change Jars (CT, NH)
Place change donation jars in local grocery stores and other
retail businesses.

Adopt A Stream (PA)
Local businesses and individuals pay to “adopt” a section

of stream to keep it clean. 100ft=$25, 150ft=$35, 200ft=850
etc... Employees can help clean rivers, or donate $5.

Workplace Giving Campaigns
Encourage businesses to develop workplace giving cam-
paigns with TU as the beneficiary.
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TU Volunteer Trainings
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= ateatiE aouns TU volunteer leader trainings are a great way to increase your knowledge, access new

1 resources and learn the tips, tactics and tools. Led by staff members as well as fellow - FISHING CO.»
volunteers, these trainings run the gamut of topics. For more help and information, contact THE NEXT GENERATION

a member of the Volunteer Operations staff.
REGISTER FOR UPCOMING TRAININGS

FLYMEN FISHING CO.

Flymen Fishing Company
Click the links below to register for one of these upcoming volunteer training webinars and offers simplified fly tying
Get Your Flies & regional and national conferences offered by TU. materials designed to

Belt! + May 18-20 — Southeast Regional Rendezvous: Davis. West Virginia combine a=a ait kg it

« May 22 - U.S. Forest Service New Fisheries Strategic Plan
« June 8-10 — Northeast Regional Rendezvous: Lake Placid, N.Y.
« June 20 - Planning for Fundraising Success

«+ July 15 — Embrace A Stream — Deadline to Submit Final Grant Application
= Sept. 19-22 — 2018 Annual Meeting: Redding, Calif

top-notch performance on
the water.



http://www.tu.org/training

.....

.....
......
......

.....

Questions?

Jeff Yates

jyates@tu.org
(203) 216-7078
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